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Fusion of Functions in Marketing and Supply Chain

Conference Terms and Conditions

+ Your booking is only confirmed once you have submitted and accepted the Terms and
Conditions.
+ By booking you are declaring that you are authorised to do so on behalf of your organisation.
+ Bookings and accommodation are only confirmed upon receipt of payment
Cancellations 2 months or less, will be charged at 100%

Participants who register for online events, or events which otherwise grant access to online
content shall be given usernames and passwords, as appropriate for the relevant event.
Attendance at an online event may be subject to additional online event platform terms.

By attending an online event you are deemed to accept any such additional online event
platform terms. Except to the extent that a username and password is expressly intended for
more than one person as confirmed by us in writing, participants are not permitted:

* (@) to share username and password details with any other person(s) (including for the
avoidance of doubt, any other colleague, employee, partner, director, agent or representative
of the participant or your company); or

+ (b) to make their usernames and passwords available to multiple users on a network.

+ Participants are responsible for all access to any event, online event platform and/ or use of
any content by them or anyone else using their usernames and passwords and for preventing
unauthorised use of any such usernames and passwords. If you believe there has been any
breach of security (such as the disclosure, theft or unauthorised use of any username,
password, or any
payment information), you must notify us immediately by emailing the support contact in your
event confirmation.

+ An online event may include discussion groups, virtual meeting rooms and other forums
(“interactive areas”) enabling interaction between participants and sponsors. We do not control
and are not responsible for information and/or materials posted to interactive areas by
participants or sponsors (“user-generated content”) and cannot guarantee the veracity or
accuracy of any such user generated content. All use of the interactive areas is at your risk
and you should not rely on user generated content in any way.
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* You are responsible for the content of the user-generated content which you contribute and
must comply with the restrictions set out below when publishing it. We are under no obligation
to monitor user generated content. You may not, within the interactive areas post, publish, link
to, upload, download, send, distribute, use or re-use any information or material which: (a) is
obtained in breach of confidence or which contains confidential information or infringes any
intellectual property rights or rights of privacy or other rights of any third party; (b) is offensive,
threatening, abusive, indecent, defamatory, obscene; (c) is unlawful; (d) constitutes unsolicited
advertising or promotional material of any type; (e) constitutes or contains a virus or other
harmful component or malware; or (e) which is or could be taken to be the provision of advice
(including, without
limitation, investment advice).

+ You may not use any interactive area: (a) for any unlawful purpose; (b) to
impersonate any person, company, group, or entity or misrepresent a relationship to or with
any of the same; or (c) to collect, store, disclose or otherwise process any personal data in
relation to your use of any interactive area without the express consent of the relevant
individual.

* You agree to reimburse us for any losses, damages, costs, and expenses which we may incur
as a result of your publication of user-generated content.

+ The contact information of all event attendees is shared with event partners and your
registration acts as approval to do so on behalf of your entire delegation. Partners are obliged
to adhere to POPI with an optout option on the first
communication.

+  The IMM Institute will take photographs at physical events to use publicly on social media
platforms and/or on their websites. You may ask to see a copy of the images we hold that
feature your company or person and request for the images to be deleted or to not be shared
publicly by emailing membership @imminstitute.co.za.

+ Transaction auditing will be conducted on the system to detect any unauthorised copying of, or
access to, The IMM Institute intellectual property. Copyright applies. The information accessed
on this system is the sole intellectual property of The IMM Institute. Unauthorized downloading,
copying and distribution of our materials (in whichever media or form) are strictly prohibited.

Transaction auditing will be conducted on the system to detect any unauthorised copying of, or
access to, The IMM Institute intellectual property.
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