
Best Integrated
Marketing & Supply Chain Initiative

Strategic Alignment Innovation &
Collaboration

Operational &
Market Impact 

Sustainability & Ethics
Scalability &
Replicability

Incorporation of responsible 
sourcing, ethical marketing, and 

sustainable practices.

Potential to replicate or scale the 
integrated approach within the 
business or across industries.

The Criteria 

Clear demonstration of how
marketing and supply chain

objectives were synchronised to
achieve business goals

Use of creative, data-driven
solutions developed collaboratively

by both disciplines.

Evidence of improved efficiency,
customer satisfaction or market growth

as a direct result of integration.
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Overview:
Recognises exceptional collaboration between marketing and supply chain

functions that delivers measurable business results through innovative,
cross-functional strategy and execution.



i

• Project overview outlining objectives, strategy, and outcomes.
• Joint campaign or initiative portfolio (marketing + supply chain).

• Metrics reports showing measurable results (ROI, lead times, cost savings, 
engagement rates, etc.).

• Letters of recommendation from senior leadership or partners.
• Media mentions, case studies, or visuals demonstrating impact.

https://immi.uxi.re/TNMCf�Nominate Now

Suggested Supporting Documents:

How to Submit a Nomination


